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As information technology advances and the popularity of the Internet sales 
system based on data mining and data analysis has become an important means to 
achieve further business development, product sales in the existing system of data 
analysis of existing client resources, research and development and development of 
customer demand for products and marketing policy at this stage is very important. 
Discussion on the subject of data analysis, a communications company based e-sales 
service system, through data analysis of the distribution system, develop a set of 
guiding sales data analysis system, using data analysis of sales data aggregated sales 
data and basic screening , study and formulate policies for the market product, sales 
policies. 
This dissertation is based on a communications company e-sales service 
management system based on a deep understanding of data mining and analysis 
systems and related technologies in-depth research, analysis and design. Background 
papers from the system, related technology, design and other aspects of a 
comprehensive exposition of data mining and analysis system design. Firstly, 
combined with the actual situation of the application context of the entire project, the 
goal of building systems, and guiding principles were introduced. Secondly, 
according to the construction of objectives and guiding principles describes the 
construction of related technologies, including data mining technology and 
WebService technology and technical framework. Finally, the overall architecture and 
functional structure frame design data mining and analysis systems and design points 
to note. And describes a number of data mining analysis model and data mining 
algorithms from the marketing level. 
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